THE OFFI Cl AL RULES

The Irrepl aceable Myvie G veaway includes a giveaway where entrants wll
have the opportunity to win one of four prizes of four tickets to see
“Irreplaceable” and one copy of the book “Wy Faml|ly Mtters” based on
their online registration for the giveaway and the successful draw ng of
their nanme at random NO PURCHASE OR PAYMENT OF ANY KIND IS NECESSARY TO
ENTER OR WN TH'S COVPETI TION. COWPETITION WNNERS MJST SUCCESSFULLY
FULFILL ALL COWPETITION REQUI REMENTS. YOUR PARTICIPATION IN THE
COVPETI TI ON CONSTI TUTES ACCEPTANCE OF AND AGREEMENT TO ALL OF THESE
OFFI Cl AL RULES. THI'S COWETITION | S VO D WHERE PROCH BI TED.

COVPETI TI ON DATES AND TI MES: The Conpetition begins on April 8, 2014
at 12:00: 01 PM Eastern Time (“ET”), and ends on April 30, 2014 at 11:59:59
PM PT (the “Conpetition Period”).

SPONSOR AND ADM NI STRATOR: The G veaway is sponsored by Focus On The
Fam |y Canada (the “Sponsor”), with Gaf-Mrtin Comunications of Elnira,
Ontario admi ni strating.

The Sponsor shall not be responsible for typographical, printing or other
i nadvertent errors in these Oficial rules or other materials relating to
the Competition.

ELIGBILITY: Subject to additional restrictions set forth below, the
Conpetition is only open to individuals who are: (i) 13 years of age or
older(ii)and a resident of Canada.

Conpetition wi nners nmust successfully fulfill all of Sponsor requirenents.
A qualified nmenber shall be an “Entrant” for purposes of these Oficial
Rul es. This Conpetition is not open to enployees, officers, directors or
students of the Sponsor, the Sponsor’s parents, affiliated and subsidiary
conpani es, advertising and pronotion agencies, legal and financial
advi sors and any and all other conpanies associated with this Conpetition
(collectively the “Goup”), and their respective imediate fanilies.
"I'mediate famly" is defined as: parents, spouses, children and siblings
regardl ess of where they live, or any persons living in the sanme househol d
as anyone belonging to the Goup. The Conpetition is void and not
avail abl e outside of Canada or where prohibited by |aw

HOW TO ENTER COMPETI TION: No purchase is necessary. Prizes will be drawn
at random from the eligible entries received online. Entries nust be
submtted during the tinmes set forth in the Section titled Conpetition
Dates and Tines set forth above.

ENTRY TERMS: By entering, Entrants agree to, accept and will conply with
Focus on t he Fam |y Canada' s privacy policy
http://ww. focusont hefanily. cal/privacy/coll ection-of-information.

This privacy policy is located at the website provided and with these
complete Oficial Rules. The Entrant further represents, warrants and
agrees that he/she: (i) consents to the submission and use of the
Entrant's work and pictures in the Conpetition including wthout
limtation, its posting on the Internet in connection wth the



Conpetition; (ii) has obtained the required pernissions and |egal
clearances and will nake them available to the Sponsor upon request; and
(iii) has obtained the required pernmits from local authorities and other
regul atory permissions and will make them available to the Sponsor upon
request.

DI SQUALI FI CATI ON: Sponsor reserves the right to verify the legitinmcy of
all submitted reports by an Entrant. Entrant nust provide proof of report
within 72 hours of attenpted notification. If the appropriate proof(s)
are not received as directed, the Entrant will be disqualified from any
further participation in the Conpetition and any unused prizes shall be
forfeited and returned to Sponsor even if the Entrant’s nane nay have
been shown/ announced online. Sponsor reserves the right to disqualify any
Entries if, in the Sponsor’s sole and absolute discretion, it is an Entry
that: (i) uses trademarks, |ogos, copyrighted material or any other
proprietary or intellectual property rights not owned by Entrant or used
wi t hout perm ssion (such as conpany names, mnusic, photographs, works of
art or inmages published on or in websites, television, books or other
media); (ii) contains profanity, pornographic or sexual content, content
pronoting al cohol, illegal drugs, tobacco, or firearns or weapons, or

hat eful content of any kind (including racism sexism etc.), content
that pronotes violence or harmto another living creature; (iii) defanes,
m srepresents or contains di sparagi ng remar ks about other persons or
conpani es; or (iv) contains materials enbodying the nanes, |ikenesses,
phot ographs or other identifying el enments of any person, living or dead,
wi thout permssion. |f the Sponsor, in their sole discretion, believe the
Entry, the awarding of the prize or the Conpetition itself violates any
applicable law, rules or regul ations, the Sponsor may at any tinme and
without liability to any person disqualify an Entry, refuse to award a
prize, or suspend, nodify, or cancel all or any part of this Conpetition.
Sponsor reserves the right, in their sole discretion, to disqualify any
Entrant found tanpering with the Entry process or Entry nmaterials, and to
suspend, nodify, or cancel all or any part of this Conpetition for any
reason or no reason at all

PRI VACY: Any personal information collected fromthe Conpetition
(including froman Entry) shall be used and di sclosed only in a manner
consistent with the consent given by Entrants at the tine of Entry, with
these Oficial Rules, and with the Privacy Policies which can be found at
http://ww. f ocusont hefami | y. ca/ privacy/col |l ection-of-information.

Al'l Competition information is collected in Canada. Entrants agree that in
consi deration of their participation in the Conpetition, Sponsor, or any
third party in Sponsor’s sole discretion including Facebook shall have
the right and pernission in Sponsor’s sole discretion to edit, adapt,

nmodi fy, reproduce, publish, pronote, display or otherw se use their name,
city and state of residence, photograph, video, testinonial, inage or
other |ikeness and/or prize information or personal exposition (and/or

any edited portion thereof) for pronotional, advertising and/or publicity
purposes in any nedia, now or hereafter known throughout the world in
perpetuity, w thout conpensation or notice to, or further consent of, the
Entrant to the extent pernmitted by | aw

JUDG NG CRI TERI A/ NOTI FI CATI ON OF W NNERS/ PRI ZES: W nners will be chosen at
random fromthe eligible entries received online. Al eligible



Entries received during the conpetition that have satisfied the technical
and content requirenents set forth in these Oficial Rules and on the
Conpetition site.

A total of 4 prizes will be given away to 4 winners over the contest period.
Prizes are described bel ow under “Prizes.”

Notification. The winners of Conpetition rewards will be notified by
tel ephone and/or enmail on or about 24 hours after the final draw. The final draw will
take place no later than May 2, 2014. If a winner fails to properly respond to and

return all information needed within the tine noted by Sponsor for prize,
or if awinner is found not to be eligible or not in conpliance with these
O ficial Rules and conditions, the winner will be disqualified and anot her
winner wll be chosen at random as applicable, and notified (tine

permtting) at the sole discretion of the Sponsor.

Prizes. Subject to conpliance with these Oficial Rules, the four w nners
will receive the prizes as outlined on the Conpetition Site. The total for
all prizes being rewarded totals |less than $2,000 and will be distributed
to individuals as outlined on the Conpetition Site and bel ow

Four prizes will be awarded to four winners

Each prize consists of:

One Family 4-pack (four tickets) for the film “Irreplaceable”

and

One copy of “Why Family Matters”

DI SCLAI MERS AND TERM NATI ON OF COWVPETI TI ON: Sponsor and its respective
parents, subsidiaries, affiliates, clients, partners and each of their
respective officers, directors, sharehol ders, agents and enpl oyees, and
any Internet access providers (collectively “Rel eased Parties”) are not
responsi ble for incorrect or inaccurate entry of information, human
error, technical malfunction, |ost/delayed data transm ssion, om ssion,
interruption, deletion, defect, line failure of any tel ephone, conputer
or other network, conputer equi pnent, software or any conbi nation

t hereof, problens upl oadi ng or downl oadi ng any Conpetition-rel ated
materials fromthe web site, or for late, |ost, damaged, m sdirected,
incorrect or inconplete Entries. For purposes of these Oficial Rules,
recei pt of Entry occurs when the Entrant conpletes and submits a report
using the report formas stated on the Conpetition Site. Sponsor is not
responsible if the Conpetition cannot take place or if prizes cannot be
awarded due to delays or interruptions due to acts of God, acts of war,
nat ural disasters, weather, acts of terrorismor other circunstances
beyond the reasonabl e control of Sponsor. If, in Sponsor’s opinion, there
is any suspected or actual evidence of electronic or non- electronic
tampering with any portion of the Conpetition, or if technica
difficulties conpromise the integrity of the Conpetition, the Sponsor
reserve the right to invalidate suspect Entries or votes, term nate al

or any part of the Conpetition and award the prizes in their sole
discretion. The use of any automated | aunching or entry software or any
ot her mechanical or electronic means that pernits the participant to
automatically enter or report back repeatedly is prohibited. In the event
of a dispute as to the identity of an Entrant based on an e-nmil address,
t he aut horized nmenber account holder will be viewed as the Entrant.
Further, the Entry in question due to identity dispute may be



disqualified at the sole discretion of Sponsor. Should the Conpetition be
terminated prior to the stated expiration date, Sponsor will endeavour to
post notice of termi nation at www Graf Martin.com

RELEASE AND | NDEMNI TY: By participating in the Conpetition, all Entrants,
including without limtation all prize winners agree to release and hold
harml ess Sponsor, its advertising and pronotion agencies and each of
their respective parent conpanies, subsidiaries, affiliates, partners,
representatives, agents, successors, assigns, enployees, officers and
directors, and the judges, fromany and all liability, for loss, harm
damage, injury, cost or expense whatsoever, including without Iinmtation,
property danage, personal injury and/or death which may occur in
connection with, preparation for, travel to, or participation in
Conpetition, or possession, acceptance and/or use or msuse of prizes or
participation in any Conpetition-related activity and for any clainms
based on publicity rights, defamation or invasion of privacy and

mer chandi se delivery. Entrant agrees not to instigate, support, nmaintain,
or authorize any action, claim or lawsuit against Sponsor and its
successors, assigns, investors, and |licensees, or any other person in
connection with this Conpetition, on the grounds that any use of any
Entry, or any derivative works, infringe or violate any of Entrants’
rights therein.

ALL ENTRANTS ACCEPT THE CONDI TI ONS STATED I N THESE OFFI Cl AL RULES, AGREE
TO BE BOUND BY THE DECI SI ONS OF THE JUDGES AND SPONSOR AS APPLI CABLE,
REPRESENT, WARRANT AND AGREE THAT THEY ARE ELI @ BLE TO PARTI Cl PATE I N
THI' S COVPETI TI ON, THAT THEY HAVE THE RI GHT TO GRANT THE RI GHTS RELATI VE
TO THE ENTRI ES AS PROVI DED HEREI N, AND THAT THEY RELEASE SPONSOR FROM AND
AGAI NST ALL CLAI MS AND DAMAGES ARI SI NG | N CONNECTI ON W TH THEI R
PARTI CI PATI ON ANDY OR ENTRY | N THE COVPETI TI ON, SPONSOR' S USE CF THE

ENTRI ES, AND/ OR THE AWARDI NG OF OR USE COF ANY PRI ZE AWARDED I N THI' S
COVPETI TI ON, | NCLUDI NG BUT NOT LIM TED TO LI ABI LI TY/ DAVAGES FOR PERSONAL
I NJURY, BODILY | NJURY, WRONGFUL DEATH OR DI SABI LI TY, DAMAGE TO PROPERTY
AND DAMAGE OR LOSS OF ANY KIND. ANY ATTEMPT TO DAMAGE ANY WEB SI TE OR
UNDERM NE THE LEGQ TI MATE OPERATI ON OF THE COWVPETI TI ON MAY BE A VI OLATI ON
OF CRIM NAL AND CIVIL LAWS AND, SHOULD SUCH AN ATTEMPT BE MADE, THE
SPONSOR RESERVES THE RI GHT TO SEEK DAMAGES OR OTHER REMEDI ES FROM ANY
SUCH PERSON (S) RESPONSI BLE FOR ANY SUCH ATTEMPT TO THE FULLEST EXTENT
PERM TTED BY LAW ENTRANTS AND THEI R PARENTS, AND LEGAL GUARDI ANS AGREE
TO | NDEMNI FY AND HOLD HARMLESS THE SPONSOR AND THEI R SUCCESSORS, ASSI GNS
AND LI CENSEES FROM AND AGAI NST ANY AND ALL CLAI M5, LOSSES, DANMAGES OR

LI ABI LI TY (I NCLUDI NG REASONABLE ATTORNEYS FEES AND EXPENSES) THAT MAY BE
ASSERTED AGAI NST OR | NCURRED BY ANY OF THEM AT ANY TI ME, | N CONNECTI ON

W TH ENTRY, OR USE THERECF, OR BY THE ENTRANT' S BREACH OF ANY AGREEMENT
(1 NCLUDI NG W THOUT LI M TATI ON THESE OFFI Cl AL RULES) OR WARRANTY

ASSCCI ATED W TH THE COWPETI TI ON

GRANT: By entering this Conpetition and in consideration of the Entrant’s
participation therein, and to the extent allowed by |aw, each Entrant
grants to the Sponsor and their successors, assigns, investors and

|l icensees the absolute, royalty-free, irrevocabl e, perpetual,
nonexcl usi ve, assi gnabl e, sub-licensable right and permi ssion to reproduce,
translate, edit, nodify, publish, exploit, distribute, display, transmt
and use his or her Entry and the content of and el ements enbodied in such


http://www.GrafMartin.com/

Entry in perpetuity in any and all nedia including but not linmted to
digital and el ectronic nmedia, conputer, audio and audi ovisual nedia

(whet her now exi sting or hereafter devised), in any |anguage, throughout
the world, and in any manner, for trade, advertising, pronotional,
commercial, or any other purposes wthout further approval or

consi deration. Except where prohibited by Entrant’s local law, Entrants
wai ve in favour of the Sponsor, assigns and |icensees any and all clains
that Entrants may now or hereafter have in any jurisdiction in respect of
“nmoral rights” or “droit noral” or unfair conpetition with respect to
their exploitation of Entries without further conpensation to Entrants of
any ki nd.

W NNERS LI ST: The names of the Prize Wnners will be posted on the

Conpetition Site and other Internet venues. Sponsor will not be required
to enter into any correspondence, including e-mail, wth non-w nni ng
Entrants.

PRI VACY: Graf-Martin Comruni cati ons takes your privacy seriously and are
dedi cated to preserving your privacy online. W all know how annoying it
is to receive spamand emails fromlists to which you never subscri bed.

If You Signed Up as a nenber at Graf Martin.com Once you sigh up as a
menber at Graf Martin.com you are agreeing to receive enails from G af -
Martin Commrunications and its staff for the purpose of informng you
about new canpai gn opportunities. Gaf-Martin Conmunications will NEVER
sell your information to another conpany for the purpose of profit or add
you to a spamlist of any kind. Gaf-Martin Comuni cations will keep your
information in our database and never share it with a third party, unless
you sign up for a particular canpaign (see below). You may cancel your
general Graf-Martin Conmuni cations nmenbership at any tinme by emiling us
at info@rafhMartin.com If You Signed Up for a Particular Canpaign on

G af Martin.com Once you sign up for a particular canpaign within
GafMartin.com there are 2 ways in which your information may be shared:
— Otentines, our dients request denographic information for the team
menbers representing the canpaign for their product or event. Gaf-Mrtin
Conmruni cati ons may share your denographic information with these Cients
for marketing purposes or for the purpose of shipping you pronotional
materials related to the canpai gn. However, Gaf-Martin Conmmunications
will only allow this when Cients agree to keep your information
proprietary and confidential and not share it with other parties.

— Your nane and email address may be seen by ot her nenbers who have al so
signed up for a particular canpaign, solely for the purpose of

col l aborating and building unity with other team nmenbers in your canpaign
area. Therefore, please be nmndful of the email address you provide at
the time of sign-up so you can receive comunication fromother G af-
Martin Commruni cati ons nmenbers. Abuse of G af-Martin Conmmunications
menbers’ privacy by other Graf-Martin Communications nenbers will NOT be
tolerated by Graf-Martin Communi cations, and any nenber who does so will
automatically be renpved from our database. You may withdraw froma
certain canpaign at any tinme by emailing us at info@xafMrtin.com

OVERALL PRI VACY | NFORMATI ON: This Privacy Policy may be changed at any
time. Please be responsible by reading and understanding the Privacy
Policy before signing up as a nenber of this site. In the event that
Graf-Martin Communications is sold or nerged with anot her conpany, G af-


mailto:info@GrafMartin.com

Martin Commruni cations may transfer information it collects, including any
personal information, to the new conmpany who will abide by a simlar
privacy policy. No one UNDER THE AGE of 13 will be able to participate in
any of our canpaigns.

CHI LDREN S PRI VACY: G af-Martin Comruni cations is conmmtted to protecting
the rights of our nenbers and those who are under the age of 13.

Graf Martin.com does not collect personal information fromchildren under
the age of 13. If you are under 13, you cannot join any canpai gns that
Graf-Martin Communi cations operates. GrafMartin.comseeks to conply with
the Children’s Online Privacy Protection Act instituted in April 21,

2000.

SKI LL- TESTI NG QUESTI ON: Canadi an residents selected as a winners will be
required to correctly answer, w thout assistance of any kind, whether

mechani cal or otherw se, a tinmed, mathematical skill-testing question, to
be administered by Graf-Martin Communi cations, Inc. either by mail,
tel ephone, e-mail, or fax (at its sole discretion) before the awardi ng of

the pri ze.



